
Name and Surname  Olivera Grljevic 

Title Assistant Professor 

The name of the institution where teacher works full 

or part-time and since when 
University of Novi Sad, Faculty of Economics Subotica, since 2007. 

Narrow scientific (artistic) field   
Business Informatics 

 

Academic career 

 Year Institution  
Scientific or artistic 

field  

Narrow scientific or artistic 

area 

Election to the title of 

university teacher 2019 
University of Novi Sad, 

Faculty of Economics 

Subotica Economics Sciences Business Informatics 

Doctor's degree 
2016 

University of Novi Sad, 

Faculty of Economics 

Subotica Economics Sciences Business Informatics 

Specialization     

Magister's degree     

Master's degree 
2009 

University of Novi Sad, 

Faculty of Economics 

Subotica Economics Sciences Economics Sciences 

Bachelor's degree 
2007 

University of Novi Sad, 

Faculty of Economics 

Subotica Economics Sciences Economics Sciences 

List of subjects taught by the teacher at the first and second study level   

No 
Marc of 

the course 
Course title      Type of teaching 

Title of the study 

program  

Type of studies 

(ОСС, ССС, ОАС, 

МСС, МАС, САС) 

1.  ОАСПИ16 
Analysis of web structures and 

content 

Lectures and 

exercises 
Business Informatics 

Bachelor 

2.  МПИ-03 
Internet Technologies 

Exercises Business Informatics 
Master 

3.  МПИ-04 Knowledge based systems Exercises Business Informatics Master 

4.  
ADA02 

Social Media Analytics 

Lectures and 

exercises 

Advanced Data 

Analytics in 

Business Master 

5.  
ADA16 

Deep Learning 

Lectures and 

exercises 

Advanced Data 

Analytics in 

Business Master 

6.  
ADA15 

Transaction-based Analytics and 

Recommandation Systems 

Exercises 

Advanced Data 

Analytics in 

Business Master 
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10.   

Aggregate data on the scientific (artistic) and professional activities of teachers     

Total number of citations 60 

Total number of papers from the SCI (SSCI) list 2 

Current participation at the projects National 1 International 1 

Specialization 
Тransylvanian Machine learning summer school - Deep Learning and Reinforcement Learning) 16-

22.7.2018, Cluj, Romania https://tmlss.ro/ 

Other relevant information 

 

 

 


